Dhaka Flow
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BRAND IDENTITY - ILLUSTRATION

ﬁnding a visual
rhythm for
wellbeing.

Shazia Omar, a yogini with more than 25 years of

practice, came to me with an idea for a new yoga and
wellbeing festival in Bangladesh, bringing people
together around movement, mindfulness and
community. It needed a name and an identity, so |
created Dhaka Flow.

CLIENT BUSINESS
Dhaka Flow Yoga & wellbeing festival

The Identity

The early visual world grew around a lotus-inspired
logo and geometric forms exploring balance and
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Our collaboration continued the
following year with nine original
illustrations, each responding to a
line of a poem created for the
festival.
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“She has extreme creative talent and delivers exactly what

we’re looking for, and more.”

Shazia Omar - Founder, Dhaka Flow/ Flow Fest




